


COVER 5TORY

38

Bright sparks: clockwise from right, Soul Tree
Wine's Alok Mathur and Melvin D'Souza, brewer
Duncan Sambook, jolly Back’s Lorna Taylor and
Aaron Gowell of Quno

Soul Tree Wine

Rising stars Alok Mathur and Melvin D'Souza
What's so special? They're bringing Indian
wine to curry-loving Britons, potentially
shaping India’s wine industry as a result

Dining at an Indian restaurant, Alok
Mathur and Melvin D'Souza wondered why
they were drinking French wine when the
beer served would invariably be Cobra or
Kingfisher. As Mathur explains, they
spotted a business opportunity in
producing a wine designed to be
consumed with Indian cuisine. “Melvin is
from Nasik, which is where Indian wine
comes from, and we knew that India had
started producing really good wine. In
spite of all the curry consumed in the UK,
and f18om worth of wine sold in Indian
restaurants, Indian wine wasn’t available.
The opportunity was glaring.”

India’s domestic wine industry has been
growing at over 35 per cent annually. Soul
Tree Wine wants to bring Indian wine into
the mainstream, but it knows there are
sceptics. “People don't necessarily want to
invest in a wine that they're unsure about,”
says Mathur. “Some may have had an
‘experience’ with Indian wine. But I've
tasted awful French wine. Almost every
person who's tried our wine has liked it.”

The pair supply wine to 40 restaurants
and have a target of fiom worth of sales by
year five. Before then, they're looking to
raise bank debt to grow the business.

Sambrook's Brewery

: Rising star Duncan Sambrook

{ What's so special? His London

i microbrewery uses local ingredients and has
i sold more than one million pints since its

i 2008 launch

: Having “grown up surrounded by cask

i ale”—he lived in between Ringwood and
Hop Back, two of the UK’s best-known

! microbreweries—and later studied

i chemistry, Duncan Sambrook was pretty

i confident that when he left his City

i accountancy job he could make a decent

! beer. But he had been surprised when he

i arrived in London that there weren't more

. brewers. Having intended to start small he

i was talked into thinking bigger by David

. Welsh, ex-managing director of Ringwood.

i So he raised 350,000 from friends and

i family and launched Sambrook’s on a

¢ larger scale in August 2008. By last July he

Quno i and buy tickets through Quno in any

that teachers were also suffering back pain.

; ” i currency and language. “The big goal is to She says: “You cannot avoid working at low : had sold one million pints
. Rising star Aaron Gowell i have most of Europe’s rail on our platform : height when you're working with children. L e st ha makcs oot
i What's so special? He's making rail travel by the end of 2011,” says Gowell. “There { Teachers sit on kids’ chairs and work at  reflect his personal taste, but Lig s t and
_ simple with an international booking website i will also be a couple of large online travel kids' furniture—they're in a constant high- best-selling ale Wanc‘ﬂe—}mmer_-{ aﬁir :;Ee
e et i sites that will start selling rail via our i risk situation. The Jolly Back chair came : south London river—has e(vidcntiv leased
i With a background in online travel, Aaron platform and that will be interesting.” : about as a practical wa:f to help them.” the palate of London's (‘irinkers L
i Gowell and business partner Will i He has high hopes for Quno. “Rail is the . Taylor lodged a patent in September S g e R AERE
. Phillipson were intrigued that no one had fastest-growing travel segment. I have been 2009 and advice from the Healthcare and | itk e ;a itfl B yk _aStt_s tuc 5
: Y i marketed a straightforward rail planning in either private equity or online travel for \ Bioscience iNet in Nottingham helped her traditionall II::Jmllnatur ::mf)‘tl-fmm ;c Cit ;
y website. “We've both been in online travel i 18 years and I have never seen a space that ! secure a grant to pay for IP costs. She bt‘lsincss "%he 1;eau’r 0;];) e ha ¥
. for many years and were fascinated by the : was as interesting as this one,” he says. ! | found an engineer who wasn't going to player isllhat you att:act a ':::;%a;lnﬂ:fi :of
A fact that, while rail is a $300bn (£187bn) AL : i charge her f10,000 to make a prototype, customer. And it’s always been a re;})cmal
- i market around the world almost none of it Jolly Back Enterprlses : and who cut and welded an old Ikea chair | industry, with small breweries maintaining
{ is soldlonlme or by websites we are so u§ud _ : for her to take into schools. “I needed a b e appeal to local consumers.” 2
. to buying our travel from,” says Gowell. “I'd : Rising star Lorna Taylor, ) . seat wedge to get the knees lower than the |  Sambrook plans to double oﬁ-tput next
HEHE it If1kc to go tu‘thls 1dea’ whelre you can buy it What's so spgcual? She’s _des1gﬂed an i hips; an adjustable back rest; four legs to year. “We sell 27,000 pints a week in about
. :j: H‘ _ : from Expedia or T_ra\ elocity. ; ergonomic c.ha|r to help primary school i stop twisting knees, and a handle so you're : 200 pubs. But there are about 3,500 pubs
b iida R ek Laf;t year, the pair lz.lunched a goﬂware i teachers avoid musculoskeletal problems . not bending and lifting,” she explains. selling cask ales in London,” her SRy T s
: platform that can tie into any rail system. i Distributors say her product is “so | Sl ol fhrouah Lul‘[don wi}:}; t
. At the moment only a few networks are i Paediatric physiotherapist Lorna Taylor simple it's genius”. Now she has to | finding our beer for :ale I see that e
: i connected but eventually customers will be { was visiting primary schools to teach i convince more county councils and head mqssivge P 3 fse*tet é;lilg . o
1185 i able to plan any rail journey across Europe : children about back care when she realised ! teachers to invest in the chair. ga‘pq in tthpatchwoyl"k M gl

Director.co.uk January 2om
January 2omn Director.co.uk 39



